YTBepikaeHo Ha

3acegaHuu Kadeapsl
NeAAroruKy U NCHXO0J0THH
IIporokoa Ne 6 ot 22.01.2025
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Tembl | 3aHATHA | SAHSATUUN 11O JUCHUTIJINHE «IICUXOJIOT'USI
MEKJIMYHOCTHBIX OTHOIIEHWI»
Ha 2 cemecTp 2024-2025 yyeGHoro roaa aJisi cryaeHToB 1 Kypca
MEMIHHCKOro (haKyIbTeTa HHOCTPAHHBIX YYALIUXCS THEBHOI
(hopMBbI MosTyUyeHHs1 00pa30BaAHMS

1 12.02 Interpersonal relationships as a psychological phenomenon

2 26.02 Different kinds of interpersonal relationships

3 12.03 Interpersonal relationships in the framework of social and cultural
dimensions

4 26.03 Communication as the element of interpersonal relationships

5 09.04 Interaction as the element of communication

6 23.04 Personality development in interpersonal relationships

7 07.05 Psychology of business and professional relationships

8 21.05 Ethics and etiquette in business and professional communication

9 04.06 Labor collective as a social group
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